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During the last two months, Doral has surpassed Marlboro as the lai'gest brand in Military 
Commissaries. The following evaluates couponing activities and share performances for 
these brands in the domestic military environment with data through June 1992. 


SUMMARY 


• Consistent with its strategy in other trade classes, Doral has significantly increased its 
couponing levels in Military Commissaries during 1992. Dori’s average coupon value 
has expanded 17% since year-end to $4,23, driven by increased incidence of S5.00 and 
$6.00 IRCs. 

» In contrast, Marlboro's discounting has remained fairly constant during this period, 
primarily at the S2.00 level. 

• .Accordingly, the final selling price gap between Marlboro and Doral has widened from 
.$3.94 per carton at year-end to S5.63 this month, while the share gap during this time 
period has changed by 3.1 points (+2.0 versus -1,1). 

' Based on the historical relationship that exists between Marlboro’s and Doral's fmal 
selling price and share performance, it is predicted that for every $0.10 change in the 
final selling price gap of the brands, the share gap will change by approximately 0.25 
points. 

• Reflecting its increased coupon support for Doral and its other discount brands 
including Magna and Sterling, RJR's estimated dollar coupon expenditure more than 
doubled during the first six month of 1992 versus the corresponding period year-ago. 
As a result, Reynolds is estimated to have outspent PM by approximately 34%?. 


DORAL 

MILITARY COMMISSARIES 
EFFECTIVE COUPON DISCOUNT* & SHARE 

EFFECTIVE DISCOUNT SHARE 



' EFFECVVE coupon OISCOUnT= % OFINVEHTOFiy WITH COUPONX AVEFIAGE COUPON VALUE 

SOURCE; A.NST»H: MAMI A™l,ss S.8Z EOD 
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Source: https://www.industrydocuments.ucsf.edu/docs/fjjn0004 
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